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Social responsibility helps the oil and gas industry to be socially accountable to society 
and the environment, especially for the potential impact of its activities, standardization 

of actions, reduction of risks and social crises  Therefore, the purpose of this study was to 

design a social responsibility model in Mazandaran Gas Company as one of the 

subsidiaries of the National Iranian Gas Company  The method of the present study is a 

mixed of qualitative and to interview and learn the perception and views of stakeholders 
about the dimensions and components affecting the explanation of the model of social 
responsibility, the interview method was used and quantitatively, the dimensions and 
components affecting social responsibility through a questionnaire Evaluated. The method 
of the present study is a mixed of quantities, dimensions and components affecting social 
responsibility through a questionnaire and qualitatively to familiarize and learn the 
perception and views of stakeholders about the dimensions and components affecting the 
pattern of social responsibility the interview method was used. The findings of the present 
study indicate that all 9 dimensions remained as the main constructs in the final model of 
research and out of 26 components, only the component of practice of community ethics 
was removed and the remaining components were retained in the final model of research. 
Also, the findings of the present study show that there is a significant gap between the 
current and desirable status of all the components and dimensions of corporate citizenship 
in the company under study. The Iranian gas industry, and especially the company under 
study, in order to maintain its legitimacy and positive image in society and among citizens, 
need to observe the principles of social responsibility, and therefore, familiarity with the 
dimensions and components affecting social responsibility for the gas industry is very 
important. 
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